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Foreword

ISO (the International Organization for Standardization) is a worldwide federation of national standards
bodies (ISO member bodies). The work of preparing International Standards is normally carried out
through ISO technical committees. Each member body interested in a subject for which a technical
committee has been established has the right to be represented on that committee. International
organizations, governmental and non-governmental, in liaison with ISO, also take part in the work.
ISO collaborates closely with the International Electrotechnical Commission (IEC) on all matters of
electrotechnical standardization.
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Introduction

In the past 10 years sustainability has become a subject of great importance for the tourism sector.
Numerous factors have contributed to the fast growth of sustainability as a need. Accommodation
establishments, tour operators, restaurants, tourist attractions and others have applied strategies,
communications processes, standards and certifications schemes. The global interest in environmental
and sociocultural themes has increased the desire of tourists to experience more sustainable services
and products.

Sustalnablllty in tourlsm is almost always addressed from the perspectlve of env1ronmental protection,
CO, ¢ y Rere is also a
concern with social issues, involving local commumtles or economic aspects which basically involves
the viiability of businesses.

linability in
rms help to

How
diffe
spre

bver, despite this increasing interest, today most organizations understand sustd
Fent ways. Different approaches have been adopted by organizations and digital platf
hd all types of information about sustainable tourism.

Toda|
and
tourt

hal, regional
sustainable

y it is possible to identify more than a hundred references - private,public, internatio
hational - that naturally present many different concepts and‘understanding about
sm.

Addifionally, both ISO 21401 and ISO 20611 contain concepts@beut sustainable tourism.
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On tl

15, the United Nations General Assembly approved the 2030 Agenda for Sustainable [
with it the Sustainable Development Goals, a framework comprising 17 goals. To

bt, prosperity and peace.

efore, it is acknowledged that there are alot of challenges for sustainable development
b is critical: the recognition of the minimal principles for sustainable tourism and a
hmon understanding.

e principles are the basis for the’ sustainable development of tourism and should b
int as much as possible by interested parties.

dwide it is recognized that tourist destinations select development models that can
r supply or demand. Both of them have their attributes, and destinations choose them
interests, tastes, préeferences and strategies.

e characteristies’of the demand model are spontaneous growth, emphasis on natura

sive usedof resources (natural and human), large investment, quicker returns on inv
pillovéteffect. The destination is normally designed and based on icons to attract visi

n€other hand, the supply model is characterized by controlled growth, the emphasij

bmic powerhouse and can play a significant rolesin delivering sustainable solutions fof

evelopment
urism is an
people, the

but that one
definition of

b taken into

respond to
hccording to

attractions

| single-minded focus on wealth generation by, in the main, tourism businesses, accompanied by an

bstment and
fors.

not just on

prot

TUME tThe envITONMENt but atso Making te processes fully sustainabie. BUSINESSes a

e concerned

about profitability but also care about improving the quality of life in their communities. In addition,
the tourist experience is enhanced by high-quality services throughout the visit, the spillover effect
is higher, investment is smaller and there is a slower return on investment. Finally, the destination
designs products rather than attractions.

No matter which of the models is been applied, both should seek recognition as the “archetype” of a
sustainable destination. In addition, destinations should look for the highest spillover effect so that the
local and national economies benefit directly, meaning that a high percentage of tourism expenditure
remains in the surrounding communities, with a direct positive impact on improving the quality of life
of people and relieving poverty.

Businesses need to demonstrate their commitment not only to the environment but also to sustainability
globally. Good practices guide businesses to identify, assess and mitigate any negative impacts to the
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environment, social fabric and local culture, while maintaining a high quality of service and protecting
their employees and addressing the needs and expectations of their interested parties. Sustainability
is generally incorporated as a transversal axis in all public or private business policies, improving
innovation and competitiveness as a key to maintain leadership. Sustainable tourism can be a way of
being and living, not a way of doing.

This document is intended to provide a common and sound basis for the process of sustainable
development for all interested parties and to increase the expected potential benefits for the tourism
sector.
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Tourism and related services — Sustainable tourism —
Principles, vocabulary and model

1 Scope

This document specifies the fundamental concepts and principles of, and a model for, sustainable

tour
of th

3.1

3.1.1
sust

state
of th

Note
refer

Note
[SOU

3.1.2
sust

Terms and definitions

L

ir size and location, plus other interested parties engaged in sustainable tourism devs

ormative references

e are no normative references in this document.

he purposes of this document, the following terms and definjtions apply.
nd IEC maintain terminology databases for use in standardization at the following adg

SO Online browsing platform: available at https://www.iso.org/obp

EC Electropedia: available at https://www.elegtropedia.org/

Terms related to sustainability

hinability
of the global system, including environmental, social and economic aspects, in whig
e present are met without cemipromising the ability of future generations to meet theij

1 to entry: The environmehtal, social and economic aspects interact, are interdependent 3
red to as the three dimensions of sustainability.

P to entry: Sustaifability is the goal of sustainable development (3.1.2).

RCE: ISO Guide 82:2019, 3.1]

hinable development

orga

hizing principle for achieving human development goals while at the same time su

, regardless
tlopment.

Iresses:

h the needs
own needs

nd are often

staining the

abili

£ o o] farac + P id +h nakiiwal o 3 -l oz Jeyzi B
Yy or Iratarar Sy StCTrsS— O provIiat— ot Iratur dar TCS0ur CesS—artu CCUSy STCTIT SCT VICCSUapo

economy and society depend

which the

Note 1 to entry: The desired result is a state of society where living conditions and resources are used to continue
to meet human needs without undermining the integrity and stability of the natural system.

Note 2 to entry: Sustainable development can be defined as development that meets the needs of the present
without compromising the ability of future generations to meet their own needs.

3.1.3

sustainable tourism
tourism sector that takes full account of its current and future economic, social and environmental
impacts, addressing the needs of visitors, employees, the industry, host communities and climate change
among others, while working closely with interested parties on the implementation of sustainability

polic
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ity aspect

activities, elements, practices, products or services of organizations and other providers in the tourism
sector which can interact with the dimensions of sustainability (environmental, social and economic)

Note 1 to entry: A significant aspect of sustainability is one that has or can have a significant impact.

Note 2 to entry: Some examples of sustainability aspects are energy consumption, solid waste generation,

recyclable pa

3.1.5
sustainabi

ckaging and water consumption.

ity objective

intent to ac
destination

3.1.6

impact on §
change to t}
sustainabili

Note 1 to ent

3.2 Term

3.21
climate chg
process of a

Note 1 to entjf

Note 2 to ent
its effects.

[SOURCE: IS

3.2.2
climate cha
human intej

[SOURCE: IS

3.2.3

environme
surrounding
fauna, humg

Note 1 to ent

hieve global sustainability, resulting from the sustainability policy that an enterpri
sets itself to achieve, being quantified whenever possible

ustainability
1e environment, society or economy, wholly or partially resulting from‘an organizat
[y aspects

'y: Impacts on sustainability can be adverse or beneficial.

s related to the environmental dimension of sustainability

nge adaptation
Hjustment to actual or expected climate and its effects

ry: In some natural systems, human intervention can facilitate adjustment to expected climatj
0 14090:2019, 3.1, modified — termTevised.]
nge mitigation

vention to reduce greerthguse gas emissions or enhance greenhouse gas removals

0 14050:2020, 3.8.6}

nt
bs in which(an organization operates, including air, water, land, natural resources,
ns and-their interrelationships

Fy-Surroundings can extend from within an organization to the local, regional and global syst

se or

ion's

y: In human systems, adaptation seeks to moderaté&or avoid harm or exploit beneficial opportuijities.

e and

Flora,

o

m.

Note 2 to entry: Surroundings can be described in terms of biodiversity, ecosystems, climate or other
characteristics.

[SOURCE: IS
3.2.4

0 14001:2015, 3.2.1]

environmental impact
change to the environment (3.2.3), whether adverse or beneficial, wholly or partially resulting from an
organization's environmental aspects

© IS0 2022 - All rights reserved
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3.25

natural protected area

clearly defined geographical space, recognized, dedicated and managed through legal means or other
types of efficient means to achieve the long-term conservation of nature with associated ecosystem
services and cultural values

[SOURCE: ISO 18065:2015, 3.6]

3.2.6
biodiversity conservation
active management of the ecosystem to ensure the survival of the maximum diversity of species and

th 1t £ iy ralaslit aklas +lo
e IdIIILTIIAlIICT Ul SCIICLI\, vdl qulllLy VVILITIIL CIICTIT

3.2.7
carrlying capacity
maximum number of people that can visit a tourist destination at the samectime without causing
destfuction of the physical, economic and sociocultural environment and an unacceptable|decrease in
the quality of visitor satisfaction

[SOURCE: ISO 20611:2018, 3.3]

3.3 | Terms related to the economic dimension of sustainability

3.3.1
corporate responsibility
how [an organization takes responsibility for its actions and their impact on employees, gtakeholders
and ¢ommunities

3.3.2
econjomic impact
impact to the economy, wholly or partially résulting from economic aspects

[SOURCE: ISO 15392:2019, 3.17.1]

3.3.
safety and security measures
< acdommodation establishments and tourist operations > conditions and factors related t¢ the level of
control and minimizationef risks affecting workers, guests or others in accommodation estpblishments
or tolurist operations

econpmy thatsis'\restorative and regenerative by design, and which aims to keep products, components
aterialsvat their highest utility and value at all times, distinguishing between tdchnical and
ical'‘eycles

[SOLD(‘F‘- [S0 21401:2018 3 A]

3.4 Terms related to the social dimension of sustainability

34.1

accessibility

extent to which products, systems, services, environments and facilities can be used by people from a
population with the widest range of user needs, characteristics and capabilities to achieve identified
goals in identified contexts of use

Note 1 to entry: Context of use includes direct use or use supported by assistive technologies.

[SOURCE: ISO 21902:2021, 3.1]

©1S0 2022 - All rights reserved 3
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universal design
design of products, environments, programmes and services to be usable by all people, to the greatest

extent possi

ble, without the need for adaptation or specialized design

Note 1 to entry: Universal design shall not exclude assistive devices for particular groups or persons with
disabilities where this is needed.

Note 2 to entry: Terms such as universal design, accessible design, design for all, barrier-free design, inclusive

design and tr

ansgenerational design are often used interchangeably with the same meaning.

[SOURCE: United Nations Convention on the Rights of Persons with Disabilities, Article 2, available

with

at htty
-disabilities

s://www.un.org/development/desa/disabilities/convention-on-the-rights-of-persons
html]

3.4.3
accessible

Ilto
tourism tha|

with access
to function

environmenfts

[SOURCE: IS

3.4.4
local comm
people livin

3.4.5

native population

people born|

3.4.6

traditional
native popul
they live, us

urism

involves a collaborative universal design process with stakeholders that enables p
requirements, including mobility, vision, hearing and cognitive ,diménsions of ac

independently and with equity through the delivery of accessible products, service

0 21902:2021, 3.3]

unity
b in the geographical area of the tourism destinatiop (3.5.1)

and raised in the place where they live, using natural resources for subsistence

population
ation (3.4.5) which maintains an-ancestral and cultural relation with the region in
ng natural resources and depeniding on them for their survival

pople
cess,
and

rhich

Costa

past

EXAMPLE Indigenous, cai¢aras, quilombolas, ribeirinhos, jangadeiros, seringueiros (Brazil), bribri (
Rica) and gudrani, diaguitas, qom, mapuche (Argentina).

3.4.7

cultural heritage

legacy of phlysical objects‘and intangible attributes of a group or a society that are inherited from
generations| maintained and protected in the present and preserved for future generations
[SOURCE: IS0 18461:2016, 2.1.3]

3.4.8

interested party

stakeholder

individual o

r group that has an interest in any decision or activity of an organization

3.5 Terms related to tourism destinations

3.5.1
tourism de

stination

geographical area, including cultural, social, economic and environmental aspects, where tourism
activities occur, consisting of services, attractions, resources and infrastructures necessary for a
tourist experience

Note 1 to ent

ry: Tourism destinations can nest and network to form larger destinations.

© IS0 2022 - All rights reserved
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4 Principles of sustainable tourism

4.1 Manage sustainable tourism effectively

Interested parties in the tourism sector shall set up and/or promote ethical business processes that
seek to engage the corporate responsibility (social, economic and environmental) of those involved,
promoting the establishment of the circular economy and increasing the commitment to the
sustainability of destinations and businesses in the elaboration and implementation of a mission, goals,
strategies, plans and processes of management.

Sustainable tourism management shall be based on the assessment of the destinations’ sustainability
asperts in order to develop the sustainability objectives that manage the impacts on sustaipability.

In managing sustainable tourism, interested parties in the tourism sector should donsider the
Sustainable Development Goals (SDGs), as shown in Annex A.

4.2 | Guarantee the rights of local communities

Interjested parties in the tourism sector shall seek and promote mechahisms and actidns of social
and environmental responsibility and economic equality, includingithe defence of human rights, the
resppnsible use of land and resources, the consumption of materials’and services, and maintaining or
incrdasing the dignity of employees and the well-being of the cemmunities involved.

NOTH Local communities can include the native and traditiohal populations.

4.3 | Conserve the natural environment and its-biodiversity

In all stages of implementation and operation, dnterested parties in the tourism sector|shall adopt
practices of carrying capacity and minimal impact on the natural environment, including [piodiversity
consgrvation, wildlife protection, monitoringand effectively mitigating any negative impdct, and thus
contribute towards maintaining the natukal dynamics and processes of their physical, biplogical and
lands$cape aspects, in particular in natural protected areas, taking into account the existirlg social and
econpmic context. This can include measures related to climate change adaptation and clijnate change
mitigation.

4.4 | Consider cultural heritage and local values

Interjested parties in the-tourism sector shall recognize and respect the historical-culturall heritage of
tourjsm destinatioms,Pourism activities shall be planned, implemented and managed in hgrmony with
cultyral traditionsland values, collaborating towards their development.

4.5 | Stimulate the social and economic development of tourism destinations

Interlested parties in the tourism sector shall contribute towards strengthening the lodal economy,
raisirg—skitHevelsinereasingeconomicimpacts,—generatingjobspromotingequataeeess to work,
income and services, increasing accessibility and fomenting the local capacity to develop tourist
enterprises that stimulate, at the same time, local responsible supply chains.

NOTE Accessibility is based on universal design.

4.6 Guarantee the quality of products, processes and attitudes

Interested parties in the tourism sector shall provide reliable information, promote awareness of
tourism destinations, evaluate tourist satisfaction and encourage the implementation of recognized
service standards related to, but not limited to, sustainability, quality, universal design and food safety.

© IS0 2022 - All rights reserved 5
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4.7 Provide for the health, safety and security of destinations

Interested parties in the tourism sector should provide for and enhance the conditions of destinations,

adopting sa

fety and security measures, including health measures, to increase the levels of health

(guarding against infection or disease) and comfort of the local population, workers and tourists.

4.8 Take

legal compliance into consideration

Interested parties in the tourism sector shall identify and be aware of applicable legal requirements.

4.9 Prepqrn foremergencies and establish resnonse nrocedures
' o | |

Interested p
situations, I
contaminati
involving td
established

5 Sustai

5.1 Gene

Regardless
issues:

defining
attracti
people ¥
defining
sustain

benefit{

encourd
institut

working
of touri
people ¥

5.2 Susta

ensuring that the public and private sectors work hand-in-hand towards agreements that bring

arties in the tourism sector should establish procedures to respond to potential emerg
ncluding, for example, pandemics, disease, accidents, climate change emergencieq and
on of the environment. The scope of the procedures should consider planiand resgonse
urists, workers and the local population. In order to guarantee the efféctiveness of the
emergency procedures, drills should be conducted at the destination, whenever possiljle.

ency

hable tourism model

ral

bf the model selected, the destinations should be cleat~about the answers to the following

duct
le to

y a value model (e.g. What does it offer? To wheny'it is addressed? What makes the prq
ve? How can we retain the tourist? Are the tourism products and services accessih
with a range of disabilities?);

b a goal, aiming for it over the long term and maintaining focus on the core concepts of

hbility;

r real
for all;

ging private sector businesses to organize, in order to represent their interests to public
ons such as national‘tourism authorities;

y to ensure thatthe' benefits of tourism are not left in the hands of a few (avoiding the concept
sm enclaves);focusing on efforts to generate positive impacts on the quality of life df the
vho work invtourism as well as those who live in the tourism destinations and nearby.

inable tourism model

Ltiratione chould dafing 2 cuctainahla tanieic mr\de

N =)

pd in

Tourism de

JTrIroero

1 <
TTo—oTroarc— et ouotariroore—toaTr o 1o

Clause 4, taking the following into consideration:

Definition of responsibilities of the destination management function in relation to the integration

e issues and aspects relating to sustainable tourism destination management, including a
ment of sustainable tourism policies that would bind all key destination stakeholders into a

common cause.

Identification of sustainable tourism aspects and understanding of the range of significant

sustainability issues that are specific to the destination, including identifying the tourism supply
chain in the destination and analysing local risks and opportunities.

Assessment of material issues, defining what issues are truly relevant to the destination by taking

into consideration important factors such as societal needs, environmental constraints, regulation,

a)
of all th
develop
b)
c)
climate
6

change adaptation, accessible tourism, safety and security, as well as infrastructure
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planning. Possible additional factors include commercial issues such as revenue growth, efficiencies,
differentiation and tourism seasonality.

NOTE Material issues are considered those that have high external relevance as well as high internal
relevance.

Development of a sustainable tourism strategy, in accordance with a vision for the future, which
aims to close the gap between the vision for the future and the current state.

Planning of the necessary destination resources and processes in order to make the sustainable
tourism strategy a reality, taking into consideration areas that need to be addressed, for example
i icipati i i i i and visitor
lanagement,
ns and eco-

holders who
itors will be

eviewing continuous feedback and reporting based on monitoring the effective implementation of
the action plans as a result of the sustainable tourism destindtion strategy. This includes feedback
from all key stakeholders, including tourists and visitors.Alhdata relating to feedback and reporting
ghould be reviewed periodically by the sustainable tourism destination management ¢rganization
o make sure that a continuous improvement cycle is‘éstablished.

©1S0 2022 - All rights reserved 7
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Annex A
(informative)

Principles of sustainable tourism and the Sustainable

A.1 Tour

Tourism pld

Development Goals (SDGs)

generating yalue for local economies.

Tourism is

industries a

At the sam
resources, a

SDG 1
SDG 2
SDG 3
SDG 4
SDG 5
SDG 6
SDG 7
SDG 8
SDG 9
SDG 10
SDG 11
SDG 12
SDG 13
SDG 14
SDG 15
SDG 16
SDG 17

For examples of how tourism contributes to the SDGs, see tourism4sdgs.org.

No poverty

Zero hunger

jood health and well-being

Duality education

ender equality

[lean water and sanitation
Affordable and clean energy
Pecent work and econorii¢ growth
Industry, innovatiofrand infrastructure
Reduced inequalities
$ustainable'cities and communities

Responsible consumption and production

[limate action

ism and the Sustainable Development Goals (SDGs)

b time, tourism faces big challenges, such as the preservatien“of natural and cul
Ind can contribute in many ways to the United Nations SDGs:

ys a key role in the global economy, in particular through creating employment and

a unique economic activity that, among numerous features, can bridge several ¢ther
hd activities, using them as resources and simultaneously creating high interdependeche.

ural

Life below water
Life on land
Peace, justice and strong institutions

Partnerships for the goals
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